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Tuesday, September 15, 2026 | Washington, D.C.

Gold |$5,500
Limited

6 Passes to the SFA RMBS Symposium
1 

One digital banner AD to be featured in an SFA RMBS Symposium marketing email and registration website 

Logo included in all event marketing materials, including social media posts 

Logo included in onsite signage 

Post-event registration list (name, title, company) 

Opportunity to post key takeaways on SFA's Website, SFA's Member Hub, SFA’s Newsletter, and social media 

Silver |$3,000

4 Passes to the SFA RMBS Symposium 
1

Logo included in all event marketing materials, including social media posts 

Logo included in onsite signage 

Post-event registration list (name, title, company) 

Bronze|$1,500

2 Passes to the SFA RMBS Symposium 
1

Logo included in all event marketing materials, including social media posts 

Logo included in onsite signage 

Post-event registration list (name, title, company) 

The SFA RMBS Symposium brings together issuers, investors, servicers, policymakers,

legal experts, and industry leaders for a focused day of discussion on the policy,

regulatory, market, and capital trends shaping the residential mortgage-backed

securities market. Sponsorship provides a unique opportunity to showcase your brand,

strengthen industry relationships, and engage directly with key decision-makers.

The SFA RMBS Symposium brings together issuers, investors, servicers, policymakers,

legal experts, and industry leaders for a focused day of discussion on the policy,

regulatory, market, and capital trends shaping the residential mortgage-backed

securities market. Sponsorship provides a unique opportunity to showcase your brand,

strengthen industry relationships, and engage directly with key decision-makers.
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Venue capacity is limited. Passes guarantee access to the event.
1
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Breakfast or Lunch Sponsor |$3,500

4 Passes to the SFA RMBS Symposium 
1

Branded napkins (SFA provided)

Logo included in all event marketing materials, including social media posts 

Logo included in onsite signage

Post-event registration list (name, title, company)

Notepad & Pen Sponsor |$3,000

4 Passes to the SFA RMBS Symposium
 1

Notepads and pens given to each attendee (Sponsor provided)

Logo included in all event marketing materials, including social media posts

Logo included in onsite signage

Post-event registration list (name, title, company)

Refreshment Break Sponsor |$2,000

2 Passes to the SFA RMBS Symposium 
1

Branded Napkins (SFA provided)

Logo included in all event marketing materials, including social media posts

Logo included in onsite signage

Post-event registration list (name, title, company)

Exclusive

2026 SFA RMBS Symposium2026 SFA RMBS Symposium

Tuesday, September 15, 2026 | Washington, D.C.

Networking Reception Sponsor |$5,500
Exclusive

6 Passes to the SFA RMBS Symposium 
1

Branded napkins and signature cocktail (SFA provided)

Logo included in all event marketing materials, including social media posts 

Logo included in onsite signage

Post-event registration list (name, title, company)
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Venue capacity is limited. Passes guarantee access to the event.
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Sponsorship Opportunities

Signature of Acceptance: ______________________________________           Date:_______________________________

Printed Name: ______________________________________      Title:_______________________________________________

Brittany Hinca, Head of Sponsorship & Membership Services

Structured Finance Industry Group, Inc. d/b/a Structured Finance Association: _______________________________

Primary Sponsor Contact

Name: 

Title: 

Company: 

Street Address: 

City/State/Zip:

Country: 

Phone: 

Email: 

Billing Contact (If Different)

Please sign and email this agreement to events@structuredfinance.org.

Name: 

Title: 

Company: 

Street Address: 

City/State/Zip:

Country: 

Phone: 

Email: 

  GOLD $5,500

  SILVER $3,000

  BRONZE $1,500

  NETWORKING RECEPTION SPONSOR $5,500

  BREAKFAST SPONSOR $3,500

  LUNCH SPONSOR $3,500

  NOTEPAD & PEN SPONSOR $3,000

  REFRESHMENT BREAK SPONSOR $2,000
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Sponsorship TermsSponsorship Terms
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This RMBS SYMPOSIUM SPONSOR AGREEMENT (this “Agreement”) governs the sponsorship form or order form attached

hereto or otherwise accepted by Structured Finance Industry Group, Inc. d/b/a Structured Finance Association, together

with its Affiliates (collectively, “SFA”) for sponsorship opportunities in connection with the RMBS Symposium taking place

on September 15, 2026, in and around 2800 Pennsylvania Ave NW, Washington, DC 20007 and any other hotels, venues,

or event spaces used by SFA in connection therewith (collectively, the “Venue” and, together with all related

programming, activities, and events, the “Event”). The sponsor identified in such sponsorship form or order form is

referred to as “Sponsor,” and such sponsorship form or order form is referred to as the “Sponsorship Form.” The

sponsorship benefits, rights, passes, access, deliverables, and opportunities made available to Sponsor as part of its

sponsorship package, as described in the Sponsorship Form, are referred to as the “Sponsorship Benefits.” The

Sponsorship Form is incorporated into and made part of this Agreement. By executing or otherwise accepting the

Sponsorship Form, Sponsor agrees to be bound by this Agreement.

1.SPONSOR PASSES AND GUEST PASSES; DEFINITIONS. For purposes of this Agreement, “Sponsor Passes” means Event

passes included with Sponsor’s sponsorship package or otherwise purchased by Sponsor for use by Sponsor’s and

Sponsor’s Affiliates’ employees. “Guest Passes” means Event passes included with Sponsor’s sponsorship package for use

by Sponsor’s external customers or guests who qualify as Investors or Issuers under this Agreement. “Investor” means an

individual directly employed by a buyside firm or a buyside Affiliate of a diversified financial institution whose principal

professional responsibilities include investment analysis, investment decision-making, or portfolio management functions,

who is not directly engaged in issuance activities, and who has engaged in the above investor activities during the

period specified by SFA in connection with registration. “Issuer” means an individual primarily, directly, and personally

involved in issuance activities who is directly employed by an entity that directly issues securitized products and that has

issued securitized products during the period specified by SFA in connection with registration. Registration as an Investor

or Issuer is subject to SFA’s approval, and registration as an Investor or Issuer for any prior SFA event does not guarantee

approval for the Event. “Affiliate” means, with respect to a party, any entity that directly or indirectly controls, is

controlled by, or is under common control with such party, where “control” means the ownership of more than fifty

percent (50%) of the voting interests or other ownership interests of such entity or the power to direct the management

or policies of such entity.

2.REGISTRATION; PASS ADMINISTRATION. All Sponsor Passes and Guest Passes must be registered by Friday, September 11,

2026. SFA will provide registration instructions after the Sponsorship Form is accepted, and Sponsor is responsible for

submitting all names and required registration information by the applicable deadline. Any unused Event passes that

have not been allocated by the applicable deadline will be forfeited and will not be eligible for refund, credit,

substitution, or carryover. Sponsor may request substitutions prior to Friday, September 11, 2026, subject to SFA’s approval

and the applicable eligibility requirements for the relevant pass type. Except as set forth herein or expressly approved by

SFA in writing, Event passes are non-sharable and non-transferable. Any individual may be required to present valid

photo identification and/or other proof of registration at any time by SFA, Event staff, or Venue personnel. Sponsor will

be responsible for the full standard registration fee for any individual who uses, shares, swaps, transfers, or attempts to

use any Event pass in violation of this Agreement.

3.SPONSOR PASSES. Sponsor Passes may be used only by employees of Sponsor and employees of Sponsor’s Affiliates;

provided that any Affiliate’s use of Sponsor Passes does not grant such Affiliate or its employees any right to receive,

access, or use any other Sponsorship Benefits, including meeting rooms, exhibit space, hospitality areas, branding,

speaking opportunities, promotional opportunities, or other Event benefits, unless expressly approved by SFA in writing.

Sponsor must include all temporary employees, contractors, consultants, vendors, marketing personnel, Event support

personnel, booth personnel, and other individuals staffing, supporting, or otherwise participating in Sponsor’s exhibit

space, meeting room, hospitality space, or other Event activities within Sponsor’s allocated Sponsor Passes or separately

purchased passes. No additional complimentary passes will be provided for such individuals unless expressly agreed by

SFA in writing.

mailto:events@structuredfinance.org
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4.GUEST PASSES. Guest Passes are available only to non-registered persons who qualify as Investors or Issuers under this

Agreement, are subject to SFA’s approval, and may be used only for Sponsor’s external customers or guests. Guest

Passes may not be used by Sponsor’s employees, Affiliates, contractors, consultants, vendors, Event support personnel,

booth personnel, or other representatives. Previously registered persons are not eligible for a Guest Pass or a refund of

any registration fee. Registrants may be required to answer questions regarding their role in the industry, and such

information is required to process registrations and determine eligibility. SFA may contact registrants if additional

information is required. SFA may deny, revoke, or reclassify any Guest Pass if SFA determines that the applicable eligibility

requirements are not satisfied or that the pass has been misused. Please contact Events@structuredfinance.org prior to

registering if Sponsor has questions about whether certain persons qualify for reduced-rate registration.

5.SPONSORSHIP UPGRADE FOR ADDITIONAL SPONSOR PASSES. Subject to availability and SFA’s approval, Sponsor may

purchase additional Sponsor Passes at a discounted rate equal to twenty-five percent (25%) off the then-current

standard registration fee. Sponsor must designate a primary contact responsible for submitting all required upgrade

forms, registration information, and payment for any additional Sponsor Passes. After the Sponsorship Form is accepted,

SFA will provide Sponsor with sponsorship package guidelines and deadlines applicable to Sponsor’s Sponsorship

Benefits. If payment in full for any additional Sponsor Passes is not received at least ten (10) business days prior to the first

day of the Event, SFA may cancel such additional Sponsor Passes, and the applicable individuals will be required to

register separately at the then-current registration rate. Credit card payments may require additional processing time.

6.PAYMENT; TAXES. Sponsor shall pay all sponsorship fees and any other amounts set forth in the Sponsorship Form or

otherwise payable in connection with Sponsor’s sponsorship of the Event (collectively, the “Sponsorship Fees”). Unless

otherwise stated in the Sponsorship Form, Sponsorship Fees are due within thirty (30) days after Sponsor’s execution of the

Sponsorship Form; provided that, for any Sponsorship Form executed on or after Friday, September 11, 2026, Sponsorship

Fees must be paid immediately by credit card or wire transfer. If Sponsorship Fees are not paid in full when due, SFA may

cancel any or all Sponsorship Benefits. Except as expressly set forth in this Agreement, Sponsorship Fees are non-

refundable, non-cancelable, and non-creditable. If Sponsor pays by credit card, Sponsor will be subject to a three

percent (3%) processing fee, and SFA may bill Sponsor’s credit card for any late or unpaid Sponsorship Fees. Sponsor is

responsible for all sales, use, withholding, value-added, excise, and similar taxes, duties, levies, governmental charges,

bank fees, payment processing costs, and other charges arising from or relating to Sponsor’s sponsorship of the Event,

excluding taxes based on SFA’s net income. Sponsor shall be responsible for any costs and expenses, including

reasonable attorneys’ fees, incurred by SFA to collect any late or unpaid Sponsorship Fees.

7.MEMBER PRICING. To qualify for SFA member pricing, Sponsor must be an SFA member in good standing for the 2026

calendar year, including having no past-due balances. If Sponsor is not an SFA member and is interested in becoming

one, Sponsor should contact Events@structuredfinance.org. By selecting the member pricing rate, Sponsor confirms its

understanding that its SFA membership is in good standing and that it has maintained, or expects to maintain, SFA

membership for the 2026 calendar year. If Sponsor’s 2026 membership dues remain outstanding after August 31, 2026,

Sponsor may lose priority for sponsor space allocation and/or other Sponsorship Benefits and will be subject to non-

member pricing, including payment of the difference between the member and non-member Sponsorship Fees.

8.COMPLIANCE BY SPONSOR PERSONNEL AND GUESTS. Sponsor is responsible for ensuring that Sponsor’s personnel,

Affiliates, guests, invitees, contractors, vendors, and other representatives attending or participating in the Event comply

with this Agreement, SFA’s Attendee Terms and Conditions, SFA’s Code of Conduct, SFA’s Terms of Use, SFA’s Privacy

Policy, all Event rules and instructions, and all Venue rules and policies. Sponsor will be responsible for the acts and

omissions of such persons in connection with the Event as if they were Sponsor’s own acts and omissions. SFA may deny

entry to, remove, or restrict the participation of any such person for violation of the foregoing, without refund or liability.

mailto:events@structuredfinance.org
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9.NO REFUNDS; EVENT CHANGES; FORCE MAJEURE. Except as expressly set forth in this Agreement, all Sponsorship Fees

are final, non-refundable, non-cancelable, and non-creditable. SFA reserves the right to cancel, postpone,

reschedule, relocate, change the delivery method of, or otherwise modify the Event, in whole or in part, at any time

for any reason, including, without limitation, due to a Force Majeure. For purposes of this Agreement, “Force Majeure”

means any event or circumstance beyond SFA’s reasonable control, including acts of God, natural disasters, public

health events, pandemics, epidemics, labor disputes, terrorism, civil unrest, governmental orders or restrictions, Venue

or hotel unavailability, delays in transportation, fire, flood, earthquake, storm, war, act of a public enemy, civil

commotion, or any law, rule, regulation, order, or other action by any public authority. Speakers, agenda, networking

activities, recreational events, exhibit layouts, meeting room locations, branding opportunities, and other Event

programming or Sponsorship Benefits are subject to change without notice. If the Event is cancelled in full by SFA for

reasons other than Force Majeure and is not rescheduled, Sponsor will be entitled, as its sole and exclusive remedy, to

a refund of the Sponsorship Fees actually paid by Sponsor, less the value of any Sponsorship Benefits already provided

or made available to Sponsor. If the Event is cancelled in full due to Force Majeure and is not rescheduled, Sponsor

will be entitled, as its sole and exclusive remedy, to a refund of the Sponsorship Fees actually paid by Sponsor in

proportion to any refund actually received by SFA from the Venue in connection with such cancellation, less the value

of any Sponsorship Benefits already provided or made available to Sponsor. If the Event is cancelled in part,

postponed, rescheduled, relocated, changed in delivery method, or otherwise materially modified, SFA may

determine, in its sole discretion, whether Sponsorship Benefits will be honored for the modified Event and whether any

refund, partial refund, credit, substitution, alternative benefit, or other accommodation will be offered. SFA is not

responsible for, and will not refund, any travel, lodging, marketing, production, staffing, vendor, or other out-of-pocket

expenses incurred by Sponsor or any of Sponsor’s personnel, Affiliates, guests, invitees, contractors, vendors, or other

representatives in connection with the Event, including any cancellation, postponement, rescheduling, relocation,

change in delivery method, or modification of the Event.

10.TERM AND TERMINATION. This Agreement becomes effective upon Sponsor’s execution of the Sponsorship Form and

remain in effect through the end of the Event, unless earlier terminated in accordance with this Agreement. Either

party may terminate this Agreement for cause upon thirty (30) days’ written notice if the other party materially

breaches this Agreement and fails to cure such breach within such thirty (30)-day period. If Sponsor terminates this

Agreement due to SFA’s uncured material breach, SFA will refund the Sponsorship Fees actually paid by Sponsor, less

the value of any Sponsorship Benefits already provided or made available to Sponsor. If SFA terminates this Agreement

due to Sponsor’s uncured material breach, all Sponsorship Fees previously paid by Sponsor will remain non-refundable,

non-cancelable, and non-creditable, and Sponsor will remain responsible for any unpaid Sponsorship Fees and other

amounts due under this Agreement. Failure to pay any Sponsorship Fees or additional amounts due under this

Agreement, including any amounts owed as a result of Sponsor’s failure to qualify for member pricing, will constitute a

material breach. All rights and obligations that by their nature are intended to survive expiration or termination of this

Agreement will survive, including payment obligations, restrictions on use or transfer of Sponsorship Benefits, releases,

disclaimers, limitations of liability, indemnification obligations, governing law, dispute resolution, and any other

provisions that by their nature should survive.

mailto:events@structuredfinance.org
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11.SPONSOR MARKS. Sponsor grants SFA, during the term of this Agreement, a royalty-free, worldwide, non-exclusive

license to use Sponsor’s name, logos, trademarks, service marks, trade names, and other brand identifiers provided by

Sponsor to SFA from time to time (the “Sponsor Marks”) solely in connection with the promotion, marketing,

administration, and operation of the Event, including in Event websites, mobile applications, agendas, signage,

sponsor listings, promotional materials, social media posts, and other Event-related materials. Sponsor represents and

warrants that it owns or otherwise has the full right, power, and authority to grant the rights to the Sponsor Marks

contemplated by this Agreement. SFA will use commercially reasonable efforts to comply with any written brand

guidelines or quality standards provided by Sponsor to SFA sufficiently in advance of the applicable use. As between

SFA and Sponsor, Sponsor owns all right, title, and interest in and to the Sponsor Marks, and all goodwill arising from

SFA’s use of the Sponsor Marks will inure solely to the benefit of Sponsor. All rights not expressly granted to SFA are

reserved by Sponsor. Following the Event, SFA will have no obligation to remove, recall, destroy, update, or modify any

materials using the Sponsor Marks that were created, published, distributed, or made available in connection with the

Event; provided that SFA will use commercially reasonable efforts to cease prospective use of the Sponsor Marks upon

Sponsor’s written request.

12.WAIVER AND RELEASE. Sponsor, on behalf of itself and its officers, directors, employees, agents, contractors,

vendors, invitees, guests, and other representatives, waives and releases SFA, the Venue, and each of their respective

parents, Affiliates, subsidiaries, owners, officers, directors, employees, agents, independent contractors, sponsors,

exhibitors, organizers, and volunteers of the Event (collectively, the “Released Parties”), from any and all claims,

liabilities, losses, damages, costs, and expenses arising out of or relating to this Agreement, Sponsor’s participation in

the Event, Sponsor’s use or receipt of the Sponsorship Benefits, or the attendance or participation of Sponsor’s

personnel, Affiliates, guests, invitees, contractors, vendors, or other representatives at the Event, including personal

injury, death, or property loss or damage, except to the extent arising from the gross negligence or willful misconduct

of the applicable Released Party. Each individual attending the Event shall also be required to agree to SFA’s

attendee terms and conditions, including the waiver, release, assumption of risk, and other limitations set forth therein.

13.INDEMNIFICATION. Sponsor will defend, indemnify, and hold harmless the Released Parties from and against any

and all third-party claims, demands, actions, losses, damages, liabilities, judgments, settlements, penalties, fines, costs,

and expenses, including reasonable attorneys’ fees, arising out of or relating to: (a) Sponsor’s breach of this

Agreement; (b) the negligence, willful misconduct, or violation of law of Sponsor or Sponsor’s personnel, Affiliates,

guests, invitees, contractors, vendors, or other representatives in connection with the Event; (c) any personal injury,

death, or property damage caused by Sponsor or Sponsor’s personnel, Affiliates, guests, invitees, contractors, vendors,

or other representatives; (d) Sponsor’s exhibit space, meeting room, hospitality space, promotions, giveaways,

materials, products, services, or other activities in connection with the Event, including Sponsor’s transportation,

delivery, placement, installation, display, dismantling, removal, or storage of any exhibits, displays, materials,

equipment, products, signage, or other property; or (e) any allegation that the Sponsor Marks or other materials

provided by Sponsor infringe, misappropriate, or otherwise violate any third-party intellectual property, publicity,

privacy, or other rights, except in each case to the extent caused by the gross negligence or willful misconduct of the

applicable Released Party.

14.DISCLAIMER. THE EVENT, SPONSORSHIP BENEFITS, EVENT INFORMATION, MATERIALS, PROGRAMMING, SERVICES,

PRODUCTS, AND OTHER BENEFITS MADE AVAILABLE IN CONNECTION WITH THE EVENT ARE PROVIDED “AS IS” AND

WITHOUT WARRANTY OF ANY KIND. SFA DOES NOT MAKE ANY REPRESENTATION OR WARRANTY REGARDING THE EVENT,

SPONSORSHIP BENEFITS, ATTENDANCE LEVELS, ATTENDEE ENGAGEMENT, SPONSOR EXPOSURE, BUSINESS OUTCOMES,

NETWORKING OPPORTUNITIES, EVENT INFORMATION, THIRD-PARTY STATEMENTS, OR ANY MATERIALS, PRODUCTS, OR

SERVICES MADE AVAILABLE BY ANY SPEAKER, SPONSOR, EXHIBITOR, ATTENDEE, VENDOR, OR OTHER THIRD PARTY. TO THE

FULLEST EXTENT PERMITTED BY LAW, SFA DISCLAIMS ALL EXPRESS AND IMPLIED WARRANTIES, INCLUDING ANY WARRANTIES

OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE, TITLE, NON-INFRINGEMENT, AND ANY WARRANTIES ARISING

FROM COURSE OF DEALING, COURSE OF PERFORMANCE, OR USAGE OF TRADE.

mailto:events@structuredfinance.org
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15.DISPUTE RESOLUTION; GOVERNING LAW. Any dispute or claim arising out of or relating to this Agreement, the

Sponsorship Form, the Event, or the Sponsorship Benefits will be resolved by mandatory, confidential, final, and binding

arbitration before a single arbitrator in New York, New York, administered by JAMS in accordance with the JAMS

Comprehensive Arbitration Rules and Procedures then in effect. Each party waives any right to litigate in court or

arbitrate any claim as a class action, representative action, or class arbitration. The arbitrator will have exclusive

authority to resolve any dispute relating to the interpretation, applicability, enforceability, or formation of this

arbitration agreement, including any claim that all or any part of this arbitration agreement is void or voidable. This

Agreement and the Sponsorship Form will be governed by the laws of the State of New York, without regard to conflict

of law principles.

16.PERSONAL SECURITY. Sponsor and Sponsor’s personnel, Affiliates, guests, invitees, contractors, vendors, and other

representatives may not bring or use any personal, private, or third-party security personnel in connection with the

Event without SFA’s and the Venue’s prior written consent. Any approved security personnel must be arranged

through, or otherwise approved by, the Venue and must comply with all Event rules, Venue rules, and SFA instructions

at all times.

17.NO OUTSIDE FOOD OR BEVERAGES. Sponsor and Sponsor’s personnel, Affiliates, guests, invitees, contractors, vendors,

and other representatives may not bring, distribute, serve, sell, or consume any outside food or beverages at or in

connection with the Event, including in any exhibit space, meeting room, hospitality space, or other Event area,

except with SFA’s and the Venue’s prior written consent or as required for documented medical, dietary, or

accessibility needs. All approved food and beverage service is subject to Venue rules, exclusivity requirements,

corkage requirements, service charges, and SFA’s authorized providers.

18.VENUE’S POLICIES AND PROCEDURES. Sponsor and Sponsor’s personnel, Affiliates, guests, invitees, contractors,

vendors, and other representatives shall comply with the Venue’s tradeshow policies and procedures and any other

Venue rules, requirements, or instructions communicated by SFA or the Venue from time to time, all of which are

incorporated into this Agreement by reference.

19. INSURANCE. Sponsor shall maintain, at its sole cost and expense, insurance coverage reasonably required for

Sponsor’s participation in the Event, including: (a) statutory workers’ compensation insurance in accordance with

applicable law; (b) employer’s liability insurance with limits of at least $1,000,000 per accident covering Sponsor’s

personnel performing work at the Event; (c) commercial general liability insurance, including contractual indemnity

coverage, with combined single limits of at least $3,000,000 per occurrence for personal injury and property damage;

and (d) commercial automobile liability insurance covering owned, non-owned, rented, and borrowed automobiles

with a combined single limit of at least $1,000,000. Sponsor’s insurance shall be issued by insurers with an A.M. Best

rating of at least A:VII and shall name SFA, the Venue, and each of their respective parents, subsidiaries, Affiliates,

officers, directors, employees, agents, representatives, contractors, and Event partners as additional insureds where

applicable. Upon SFA’s or the Venue’s request, Sponsor shall provide certificates of insurance evidencing the required

coverage no later than fourteen (14) calendar days prior to the first day of the Event.

20.OUTBOARDING. Sponsor shall not, without SFA’s prior written approval, directly or indirectly organize, sponsor, host,

promote, or materially support any meeting, reception, demonstration, activation, hospitality event, branded event,

digital or virtual program, or other function in Washington D.C. or otherwise in connection with the Event that is outside

the scope of Sponsor’s Sponsorship Benefits but is promoted, marketed, or reasonably likely to be perceived as

affiliated with, endorsed by, or part of the Event. Sponsor shall not use the Event, SFA’s name or marks, Event attendee

lists, Event credentials, or Sponsor’s status as an Event sponsor to promote or drive attendance to any unauthorized

off-site, competing, or unofficial activity. SFA may deny, revoke, suspend, or condition Sponsor’s access to the Event,

Sponsorship Benefits, or future sponsorship opportunities if SFA determines that Sponsor has violated this Section.
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21.MISCELLANEOUS. Sponsor shall comply with all applicable laws, rules, and regulations in connection with its

participation in the Event. This Agreement, together with the Sponsorship Form and any documents incorporated by

reference, constitute the entire agreement between SFA and Sponsor with respect to Sponsor’s sponsorship of the

Event and supersede all prior or contemporaneous understandings regarding such subject matter. No amendment,

modification, addition, deletion, side letter, purchase order term, invoice term, online term, or other Sponsor-proposed

term will apply unless expressly agreed in a writing signed by an authorized representative of SFA. Sponsor may not

assign, transfer, sublicense, resell, share, or otherwise make available any rights or obligations under this Agreement or

any Sponsorship Benefits to any third party except as expressly permitted under this Agreement or approved by SFA in

writing. No waiver of any breach or default will be deemed a waiver of any prior or subsequent breach or default. If

any provision of this Agreement is determined to be invalid or unenforceable, the remaining provisions will remain in

full force and effect.

INITIALS: __________________      DATE:_______________________
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	Sponsorship Opportunities
	(Continued)
	Networking Reception Sponsor |$5,500
	6 Passes to the SFA RMBS Symposium 1 Branded napkins and signature cocktail (SFA provided) Logo included in all event marketing materials, including social media posts  Logo included in onsite signage Post-event registration list (name, title, company)

	Breakfast or Lunch Sponsor |$3,500
	4 Passes to the SFA RMBS Symposium 1 Branded napkins (SFA provided) Logo included in all event marketing materials, including social media posts  Logo included in onsite signage Post-event registration list (name, title, company)

	Notepad & Pen Sponsor |$3,000
	4 Passes to the SFA RMBS Symposium 1 Notepads and pens given to each attendee (Sponsor provided) Logo included in all event marketing materials, including social media posts Logo included in onsite signage Post-event registration list (name, title, company)

	Refreshment Break Sponsor |$2,000
	2 Passes to the SFA RMBS Symposium 1 Branded Napkins (SFA provided) Logo included in all event marketing materials, including social media posts Logo included in onsite signage Post-event registration list (name, title, company)
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	Sponsorship Opportunities
	GOLD
	$5,500

	SILVER
	$3,000

	BRONZE
	$1,500

	NETWORKING RECEPTION SPONSOR
	$5,500

	BREAKFAST SPONSOR
	$3,500

	LUNCH SPONSOR
	$3,500

	NOTEPAD & PEN SPONSOR
	$3,000

	REFRESHMENT BREAK SPONSOR
	$2,000

	Primary Sponsor Contact
	Name:  Title:  Company:  Street Address:  City/State/Zip: Country:  Phone:  Email:

	Billing Contact
	Name:  Title:  Company:  Street Address:  City/State/Zip: Country:  Phone:  Email:
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	SFA RMBS SYMPOSIUM
	For more information, email events@structuredfinance.org
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	SFA RMBS SYMPOSIUM
	For more information, email events@structuredfinance.org


	Sponsorship Terms
	14.DISCLAIMER. THE EVENT, SPONSORSHIP BENEFITS, EVENT INFORMATION, MATERIALS, PROGRAMMING, SERVICES, PRODUCTS, AND OTHER BENEFITS MADE AVAILABLE IN CONNECTION WITH THE EVENT ARE PROVIDED “AS IS” AND WITHOUT WARRANTY OF ANY KIND. SFA DOES NOT MAKE ANY REPRESENTATION OR WARRANTY REGARDING THE EVENT, SPONSORSHIP BENEFITS, ATTENDANCE LEVELS, ATTENDEE ENGAGEMENT, SPONSOR EXPOSURE, BUSINESS OUTCOMES, NETWORKING OPPORTUNITIES, EVENT INFORMATION, THIRD-PARTY STATEMENTS, OR ANY MATERIALS, PRODUCTS, OR SERVICES MADE AVAILABLE BY ANY SPEAKER, SPONSOR, EXHIBITOR, ATTENDEE, VENDOR, OR OTHER THIRD PARTY. TO THE FULLEST EXTENT PERMITTED BY LAW, SFA DISCLAIMS ALL EXPRESS AND IMPLIED WARRANTIES, INCLUDING ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE, TITLE, NON-INFRINGEMENT, AND ANY WARRANTIES ARISING FROM COURSE OF DEALING, COURSE OF PERFORMANCE, OR USAGE OF TRADE.
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	For more information, email events@structuredfinance.org


	Sponsorship Terms
	SFA RMBS SYMPOSIUM
	For more information, email events@structuredfinance.org


	Sponsorship Terms
	21.MISCELLANEOUS. Sponsor shall comply with all applicable laws, rules, and regulations in connection with its participation in the Event. This Agreement, together with the Sponsorship Form and any documents incorporated by reference, constitute the entire agreement between SFA and Sponsor with respect to Sponsor’s sponsorship of the Event and supersede all prior or contemporaneous understandings regarding such subject matter. No amendment, modification, addition, deletion, side letter, purchase order term, invoice term, online term, or other Sponsor-proposed term will apply unless expressly agreed in a writing signed by an authorized representative of SFA. Sponsor may not assign, transfer, sublicense, resell, share, or otherwise make available any rights or obligations under this Agreement or any Sponsorship Benefits to any third party except as expressly permitted under this Agreement or approved by SFA in writing. No waiver of any breach or default will be deemed a waiver of any prior or subsequent breach or default. If any provision of this Agreement is determined to be invalid or unenforceable, the remaining provisions will remain in full force and effect.
	INITIALS: __________________      DATE:_______________________
	SFA RMBS SYMPOSIUM



